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Cruise Weekly today
Cruise Weekly today 

features two pages of all the 
latest cruise industry news.

WHY JOIN?

Travel partners are at the heart of everything we do, so we’re thrilled to provide 

you with a new and even more rewarding Partners First Rewards program. As 

a member you’ll earn points on every booking that you make, which can be 

redeemed for a wide range of gift cards.

DISCOVER THE BENEFITS  
OF NCL’S NEW REWARDS PROGRAM

START YOUR REWARDS 
JOURNEY WITH NCL

VISIT PARTNERSFIRSTREWARDS.COM 
TO SIGN UP TODAY

EASIER TO REDEEM YOUR POINTS 
Select your gift card directly 
from our rewards catalogue

EASIER TO EARN POINTS 
Simply enter your booking ID  
& receive your points faster!

NEW TIERS GIVING YOU ACCESS 
TO MORE EXCLUSIVE BENEFITS 

The more points you earn,  
the greater your benefits will be!

Cruise plan for the Murray outlined
Murray Regional Tourism’s 

vision is to establish cruising 
as “the most compelling and 
iconic” visitor experience in the 
destination, as outlined in the 
organisation’s new Murray Region 
Cruising Strategy.

The report was launched 
yesterday to enable destinations 
within the Murray to understand 
the changing face of consumer 
demand and grow their visitor 
economy.

The Strategy outlines a number 
of objectives, including: grow 
the number of visitors engaging 
in cruising experiences on the 
Murray; establish river cruising 
as an iconic and uniquely Murray 
experience; drive demand in new 
markets by developing cruise 
experiences aligned to market 
preferences; and establish iconic 
cruise experiences that link to 
existing and potential product 
strengths of the Murray, such 

as food, wine, nature-based, 
indigenous, and heritage.

Other objectives include 
supporting the development of 
vibrant and “activated” cruising 
hubs through investment 
in existing precincts & the 
establishment of new precincts; 
encourage the dispersal of 
cruising product across the 
Murray that leverages local 
product & experience strengths; 
and strengthen the link between 
cruising product & other Murray 
product pillars.

The Strategy also highlights 
consumer demand for a variety 
of cruising options across the 
Murray region, as well as the 
challenges, barriers, and the 
sector’s complexities.

“The cruising sector is integral 
to the strength and vibrancy 
of the Murray region visitor 
economy,” according to Chair, 
Wendy Greiner.

“It is important that as a region 
we understand the offerings 
available and opportunities for 
investment and growth in this 
exciting sector.

“Cruising contributes 
$88.8 million in direct visitor 
expenditure to the Murray region 
economy, with 128,000 visitors 
annually currently undertaking 
commercial cruises.”

The Strategy states that 
“cruising can become an integral 
way to travel through and 
experience the Murray region, 
differentiating itself from other 
destinations across Australia”, 
with investment in cruising 
expected to add 1.8 million 
visitors and $259 million in spend.

Its unveiling is well-timed, with 
keystone regional cruise line 
Murray River Paddlesteamers 
recently announcing the debut 
of a new five-star, $6.75 million 
cruise vessel (CW 29 Sep).

HAL is back here
Holland America Line’s 

Westerdam arrived in Cairns 
this morning, signalling the 
much-anticipated return of the 
brand to local waters.

CLIA MD Joel Katz hailed the 
arrival, noting that Dec was 
likely to deliver a “Christmas 
bonus” to Cairns with 16 ships 
set to visit over the coming 
months, bringing in thousands 
of passengers and crews.

“Ports and communities 
around the Australian coast 
will benefit from significant 
visitors as the cruise season 
ramps up, and businesses 
including restaurants, cafes, 
tour operators, retail and 
suppliers will see the increased 
economic activity,” he said.

https://bpgclick.com/cw/2?Yz0xMjEmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPUNXMDQxMTIyJnU9aHR0cDovL2NydWlzZXdlZWtseS5jb20uYXUv
https://bpgclick.com/cw/2?Yz0xNDUmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPUNXMDQxMTIyJnU9aHR0cHM6Ly9jcnVpc2V3ZWVrbHkuY28ubnov
https://bpgclick.com/cw/2?Yz0xMjEmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPUNXMDQxMTIyJnU9aHR0cDovL2NydWlzZXdlZWtseS5jb20uYXUv
https://bpgclick.com/cw/2?Yz0xMjEmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPUNXMDQxMTIyJnU9aHR0cDovL2NydWlzZXdlZWtseS5jb20uYXUv
https://bpgclick.com/cw/2?Yz0xNDUmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPUNXMDQxMTIyJnU9aHR0cHM6Ly9jcnVpc2V3ZWVrbHkuY28ubnov
https://bpgclick.com/cw/2?Yz0xMDgmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPUNXMDQxMTIyJnU9aHR0cHM6Ly93d3cuZmFjZWJvb2suY29tL2NydWlzZXdlZWtseQ==
https://bpgclick.com/cw/2?Yz0xOTUmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPUNXMDQxMTIyJnU9aHR0cHM6Ly90d2l0dGVyLmNvbS9jcnVpc2V3ZWVrbHkv
https://bpgclick.com/cw/2?Yz0xMzMmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPUNXMDQxMTIyJnU9aHR0cHM6Ly93d3cuaW5zdGFncmFtLmNvbS9jcnVpc2V3ZWVrbHkv
https://bpgclick.com/cw/2?Yz00MSZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249Q1cwNDExMjImdT1odHRwczovL3d3dy5wYXJ0bmVyc2ZpcnN0cmV3YXJkcy5jb20vc2lnbmluP1JldHVyblVybD0lMkY=
https://bpgclick.com/cw/2?Yz0xOTUmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPUNXMDQxMTIyJnU9aHR0cHM6Ly9pc3N1ZXMuY3J1aXNld2Vla2x5LmNvbS5hdS8yMDIyL1NlcDIyL2N3MjkwOTIyLnBkZg==


Cruise Weekly            AU t 1300 799 220     w cruiseweekly.com.au           NZ t 0800 799 220     w cruiseweekly.co.nz	 page 2

Friday 4th Nov 2022

business events news

EDITORIAL
Editor in Chief and Publisher –  Bruce Piper
Associate Publisher – Anna Piper
Senior Associate Editor – Adam Bishop
Associate Editor – Myles Stedman
Contributors – Nicholas O’Donoghue, Janie 
Medbury
info@cruiseweekly.com.au
info@cruiseweekly.co.nz

Advertising and Marketing
Sean Harrigan, Hoda Alzubaidi &  
Nicki Harford
advertising@cruiseweekly.com.au
advertising@cruiseweekly.co.nz

Business manager
Jenny Piper 
accounts@cruiseweekly.com.au

cruiseweekly.com.au
cruiseweekly.co.nz

Cruise Weekly is part of the 
Business Publishing Group family of 
publications.

Cruise Weekly is Australasia’s leading 
travel industry cruise publication.

Cruise Weekly is a publication of Cruise Weekly Pty Ltd ABN 73 123 041 485. All content fully protected by copyright. Please obtain written permission to reproduce any material. While every care has been taken in the preparation of 
the newsletter no liability can be accepted for errors or omissions. Information is published in good faith to stimulate independent investigation of the matters canvassed. Responsibility for editorial comment is taken by Bruce Piper.

Suite 1, Level 2, 64 Talavera Rd  
Macquarie Park NSW 2113 Australia
PO Box 1010 Epping NSW 1710 Australia
Tel: (AU) +61 2 8007 6760 or (NZ) 0800 799 220
Tel: (Int’l) 1300 799 220 

Every Thu we publish our consumer newsletter - 
Travel & Cruise Weekly - sign up free at 
www.travelandcruiseweekly.com.au.

LEARN MORE ABOUT 
MONACO WITH 

TRAVEL DAILY 
TRAINING ACADEMY

A diver in distress off the 
coast of California’s Catalina 
Island last week probably 
thought he was hallucinating 
when a group of mermaids 
came to his rescue.

Pablo Avila lost consciousness 
during a scuba dive, but luckily 
a group of female dive students 
were nearby undertaking an 
advanced PADI mermaid rescue 
course - because apparently 
that’s a real thing.

Swimming with a mermaid 
tail has grown in popularity in 
recent years, and according to 
a report about the incident on 
news site Geartape, the activity 
“is about much more than just 
breathing heavily and wearing 
bras made of seashells”.

The mermaids swung into 
action to give Avila mouth-
to-mouth resuscitation while 
pulling him back to the shore 
where he was rushed to a 
decompression chamber, 
making a full recovery.

P O R T H O L E

BONUS
Onboard Credit*

Coastal Early Bird Sale
EXTENDED  

The Svalbard Express and North Cape Express

*T&Cs apply.

Brochure Available

Apex UK year-round
Celebrity Cruises’ Edge-

class Celebrity Apex will 
homeport in Southampton for 
its entire 2024 season.

Apex will replace the 
recently-revitalised Celebrity 
Silhouette, bringing one of the 
cruise line’s newest and most 
innovative ships directly to 
British shores, signalling the 
importance of the UK market.

The ship will offer four-to-13-
night sailings from May to Nov 
2024, allowing travellers to 
take a short multi-city break or 
an extended adventure at sea. 

Following feedback from 
travel partners, Celebrity is 
announcing its deployment 
plans two weeks in advance of 
its launch date to allow agents 
to pre-register interest. 

To support its travel partners 
in selling Apex’s Southampton 
season, Celebrity will host 600 
advisors on board the ship 
next year. 

Advisors will also be 
supported through a suite of 
training and marketing tools 
via Celebrity Central, including 
a dedicated training webinar 
and social media collateral.

Scenic digital deal
Scenic Group has appointed 

digital agency Dentsu X as its new 
global digital media partner.

The consolidation covers all 
brands including Scenic, Emerald, 
Evergreen and Mayflower, with 
Dentsu X to manage digital 
strategy, planning and buying 
requirements for the group in all 
international markets including 
Australia, NZ, USA, Canada, the 
UK, and throughout Europe.

Local market teams will manage 
paid media, with Anthony 
Laver, Scenic Group GM Sales & 
Marketing APAC saying he was 
delighted to work with Dentsu 
X teams to develop integrated 
digital programs across the 
group’s portfolio of luxury cruise 
& tour products.

Silversea to Asia
Silversea Cruises has 

confirmed it will deploy 
four ships in Asia over the 
upcoming season, including 
Silver Shadow, Silver Whisper, 
Silver Spirit and Silver Muse.

The operations will see 
Silversea sailing in Asia for the 
first time since the start of the 
pnademic.

AN INDUSTRY CELEBRATION

PRIVATE JET SPONSOR

FIRST CLASS SPONSORS

TICKETS ON SALE 
MONDAY

You’re Invited!

DATE
7 DEC ‘22 
6PM TIL 
LATE

SEAT
FOUR 
SEASONS 
HOTEL, SYD

WE’RE STILL 
“STILL STANDING” 

CELEBRATION
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