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Cruise Weekly today
Cruise Weekly today features 

five pages of all the latest cruise 
industry news.

*Visit www.OceaniaCruises.com for full terms and conditions.

CLICK HERE FOR ITINERARIES  
OR CALL OUR SYDNEY CONTACT CENTRE ON 1300 355 200

 THE FINEST CUISINE AT SEA™ 

INCLUDES FREE UNLIMITED INTERNET
+ 

FREE SHORE EXCURSIONS
OR 

FREE BEVERAGE PACKAGE
OR 

FREE SHIPBOARD CREDIT
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ACA’s new chair
THE Australian Cruise 

Association appointed Grant 
Gilfillan, ceo of the Port 
Authority of NSW, as chair 
during its AGM on Fri.

Gilfillan takes over from 
Stephen Bradford, who 
stepped down from the role 
at the expiry of his term after 
serving for three years.

CEO Jill Abel said with 
ACA’s focus “being firmly on 
destination development 
including all important 
infrastructure needs, the 
timing is perfect for Grant 
to continue the great work 
undertaken by Stephen and 
the management committee”.

Jay McKenzie of Bob Wood 
Cruises was also appointed 
to the committee and Julie 
O’Brien from Tourism & Events 
Queensland continues in her 
role as deputy chair of the 
Australian Cruise Association.

Countdown on for Majestic Princess
TOMORROW marks one 

year until Princess Cruises’ 
3,560-passenger Majestic 
Princess sails into Sydney.

The 330m-long vessel will be 
the largest Princess ship to sail in 
Australian waters when it arrives 
on Sat 15 Sep 2018.

During the 2018/19 season, 
Majestic Princess will offer 16 
cruises to destinations including 
Fiji, New Zealand and Tasmania as 
well as two positioning voyages 
between Shanghai and Sydney, 
and Sydney and Hong Kong.

“Majestic Princess is nothing 
short of magnificent and her 
arrival highlights Princess’ 
perpetual popularity with 
Australian and New Zealand 
cruisers,” said Stuart Allison, 
vice president Australia & New 
Zealand, Princess Cruises.

“The countdown officially 
begins, in just twelve months 
we’ll be welcoming our newest, 

most stylish and most luxurious 
flagship to our shores,” he said.

The vessel offers 13 dining 
options, including two restaurants 
with menus designed by Michelin 
star chefs – Harmony by chef 
Richard Chen and La Mer by chef 
Emmanuel Renaut.

More than 80% of Majestic 
Princess’ 1,780 staterooms 
include balconies.

Majestic Princess was tailor-
made for the Chinese market 
and officially named by Chinese 
basketballers Yao Ming & Ye Li in 
Jul (CW 11 Jul).
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FIND OUT MORE >

FLY YOUR CLIENTS 
TO EUROPE FOR  

$999 RETURN
Book your clients on a 

selected European cruise and 
take advantage of our $999 

airfare offer!
Plus enjoy Explore4 offers 

including a beverage package, 
speciality dining, reduced 

deposits and more!

Coastal Trading change?

THE Govt has introduced a bill 
that would ease up restrictions 
on superyacht charters in 
Australia, paving the way for more 
expedition ships to visit and stay 
longer in local waters.

If passed, the amendment to 
the Coastal Trading (Revitalising 
Australian Shipping) Act 2012 
would remove the prohibitive 
costs related to the importation 
of a vessel and reduce the 
required number of chartered 
voyages from five to one. 

The move would essentially 

make it cheaper and easier for 
superyacht operators to do 
business in Australia.

It’s estimated superyachts 
currently generate around $1.96b 
annually and with the proposed 
reforms could contribute 
an additional $1.12b to the 
Australian economy by 2021.

Last week Ponant chairman 
Sarina Bratton called for a change 
to the act, highlighting “many 
companies that would love to call 
Australia home but they can’t” 
(CW 07 Sep).

Agents indulge in France

VIKING Cruises welcomed 17 
agents from Australia & NZ on 
board Viking Heimdal and Viking  
Delling last month.

Agents sailed the eight-day 
Lyon and Provence itinerary, 
cruising Avignon to Lyon.

During the famil, the two 
groups participated in excursions 
to Les Arenes amphitheatre and 
the Pont du Gard and tapped 
into their artistic side at an Arles 
painting class.

They also explored Avignon’s 
Palace of the Popes and 
indulged in the capital of French 
gastronomy, Lyon, where they 
tasted Beaujolais wines, went 
truffle hunting and saw how 

chevre cheese is made.
The groups also experienced 

Viking’s Culture Curriculum 
onboard program of lectures, 
port talks and performances and 
destination-focused dining.

Pictured are: Roger Koller, 
Gregor & Lewis Bespoke Travel; 
Lance Mumby, Your Travel & 
Cruise; Jeanine Long, Noosa 
Cruise and Travel; Leon Hill, bdm 
Queensland Viking Cruises; Trish 
Searle, Suncity Travel; Michelle 
Douglas, Just Cruises; Megan 
Laureau, Helloworld Travel 
Toowoomba City; Carolyn Price, 
API Travel; Jennifer Thomson, 
Seniors Holiday Travel and Cyd 
Bulwinkle, Savenio.
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summer specials
MS EUROPA 2 presents

Enjoy attractive savings now!
Only until 30 November 2017!

Experience the vibe of hip cities. Enjoy life on idyllic white beaches. Feel nature on a raft 
or zip line. Come aboard and enjoy freedom that takes you places on the EUROPA 2. 
Plenty of me time and unlimited variety for your personal summer dream in 2018!

e.g. Colombo – Abu Dhabi
02 May – 14 May 2018, 12 days, cruise EUX1810

From  € 5,390 per person
cruise only, double occupancy, 
in a guaranteed Veranda or Ocean Suite 
(category 1 or 2) with a 28 m² living area 
and 7 m² veranda 

For further information, please contact:
Landmark Travel, Phone: 02 99777100 
E-mail: gerd@landmarktravel.com.au

Hapag-Lloyd Cruises, Ballindamm 25,  
20095 Hamburg, Germany, hl-cruises.com

Brochure spotlight

Hapag-Lloyd 
Cruises - 

Expedition 
2019/20

HAPAG-LLOYD’S route 
preview for Hanseatic 
inspiration, due to debut in 
2019, has been released.

The brochure details 
itineraries to destinations 
including Cape Verde, South 
America, Antarctica, The 
Amazon and the Arctic.

It provides a first look inside 
the ship, showcasing the 
cabins and suites and details 
info on the ship’s public areas 
including the knowledge 
studio and lounge.

CMV’s new md
CRUISE & Maritime Voyages 

(CMV) Australia has appointed 
Dean Brazieras as its new md.

The news follows the 
resignation of Grant Hunter 
who decided to step down 
to pursue a new career 
opportunity overseas.

Brazier joins CMV after 
working as head of special 
projects with Phil Hoffmann 
Travel for nine years.

He previously owned and 
managed Driveline Europe in 
the UK and sold the company 
after 17 years.

Irma recovery begins
THE South Florida cruise 

terminals which were forced to 
close ahead of Hurricane Irma 
have now reopened while cruise 
lines are moving to help with 
relief efforts.

PortMiami operations are 
back to normal, along with Port 
Everglades, Port Canaveral, Port 
Tampa Bay, Port of Jacksonville 
and Port of Palm Beach.

Carnival Cruise Line has 
launched a humanitarian relief 
effort, with 11 of its ships making 
36 deliveries throughout the 
region during upcoming sailings, 
while Royal Caribbean has 
cancelled cruises on Majesty 
of the Seas to use the ship for 
humanitarian efforts.

RCI will swap calls to St 
Maarten, St Thomas and Key 
West for alternative ports until 
the islands have fully recovered.

Norwegian Cruise Line’s ships 
sailing from Miami will resume 

normal operations this weekend 
and MSC Cruises’ MSC Divina will 
operate a West Caribbean cruise 
out of Miami from Sat.

Adventure of the Seas made a St 
Maarten call to deliver supplies 
and pick up 300 evacuees earlier 
this week (pictured).

MEANWHILE, CLIA has joined 
a total of 12 travel associations 
calling for donations to the 
Destination Disaster Recovery 
Fund to help communities 
affected by Hurricane Harvey and 
Hurricane Irma.

Princess’ 4th Royal
STEEL has been cut at 

Fincantieri’s shipyard in 
Monfalcone for a yet-to-be-
named Princess Cruises ship.

The vessel is due to be 
delivered at the end of 2019 
and will be the fourth Royal 
class ship for the line.

Fincantieri said in a 
statement the 4,250-passenger 
ship would represent “a new 
technological benchmark in 
Europe and worldwide for 
its innovative layout, the 
outstanding performances and 
the top quality of its state-of-
the-art technology”.
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WANTED A CRUISE SPECIALIST! 
Office base or home worker

Cruise Reservations Specialist 
Cruiseco is one of Australia’s leading providers of cruise holidays to destinations worldwide, 

offering competitive, unique and exclusive cruise holidays for over 50 brands worldwide. 
We are currently seeking a cruise reservations specialist for our busy Reservations 

department (based in North Sydney) or home worker. If you have a strong knowledge of 
cruising with a background in travel, then this could be your next exciting venture!

For more information or to apply please click here. 

Enjoy opportunities working as part of a fun team for this well-established cruise consortium.

JEFF TEMPLE - National Manager - Reservations & Customer Service - Cruiseco Pty Ltd
www.cruising.com.au         Email: Jefft@cruiseco.com.au

Learn why Cuba is so hot right 
now and who’s sailing there in the 
September issue of travelBulletin.

CLICK to read

Out now

2018/2019  
SOUTH EAST ASIA RIVER CRUISING

FACE-2-FACE: 
Walter Nand

BUSINESS development mgr 
NSW/ACT, Avalon Waterways, 
Globus family of brands.

1. What motivates you in 
your career?

I love representing a quality 
product and company and 
sharing with as many people 
as possible the ways they 
can enjoy a fantastic holiday 
experience.

2. Most common assumption 
people make about your job? 
That reps spend most of our 
day swanning around and 
having long lunches. The reality 
is we work long hours including 
many evenings and weekends. 
It is definitely a career choice 
and not just ‘a job’.  

3. What is the key to building 
great relationships with agents? 

Know your product, be 
honest, open & reliable & make 
sure you always follow up.

4. Biggest challenge facing 
the industry? 

Third rate operators with 
a first-class online presence. 
This leads to negative holiday 
experiences and taints the 
industry. Hopefully this will 
also result in highlighting the 
value of using a qualified and 
experienced travel agent.

5. Advice for up-and-comers? 
Make sure you are honest with 
yourself, your employer, your 

colleagues and your clients and 
you will enjoy one of the best & 
most rewarding careers you can 
have – being a travel rep.

6. My next cruise will be… 
Hopefully the Avalon 

Waterways Galapagos Islands 
Cruise.

7. Favourite cruise 
destination? 

Avalon Waterways’ Central 
European Experience (Paris to 
Prague).

8. Celebrity you’d like to 
cruise with? 

Sir Graham Henry (the former 
All Blacks Coach) so I could talk 
to him about what it takes to 
lead a team to two successive 
world cups. 

9. Favourite thing to do in 
port?

 Getting ‘lost’ down the alleys 
and laneways in the small 
European towns and villages. 
It has led to some fantastic 
discoveries and experiences.  

10. When not at work, how 
do you spend your time? 

Spending time with my family, 
watching rugby and riding my 
Triumph motorcycle with good 
mates. 

Keneally on Silver
AUSTRALIAN author 

Thomas Keneally will sail on 
Silversea Cruises’ world cruise 
on Silver Whisper in 2018 as a 
guest lecturer.

Keneally will board the 13-
day leg from Sydney to Bali 
and present about his personal 
life and experiences. 

The journey departs Sydney 
on 20 Feb and prices lead in at 
$12,200 per person twin share.

Regent seeks name
REGENT Seven Seas Cruises 

is calling on guests and travel 
agents to name a ship which 
will enter its fleet in 2020.

Three lucky participants 
in the naming competition 
will win a suite aboard the 
christening voyage.

Names for the new ship must 
be submitted by 29 Sep.

To make a suggestion or for 
more info, CLICK HERE.

Costa steel cutting
CONSTRUCTION is 

underway on Costa Smeralda, 
the first of two Costa Cruises 
ships to be powered by  
liquefied natural gas (LNG) 
- touted as “the cleanest 
burning fossil fuel”.

A steel cutting ceremony was 
held for the vessel yesterday 
at a Meyer shipyard in Turku, 
Finland, with the unit set to 
enter service from Oct 2019.

The 6,600-passenger Costa 
Smeralda will sail in the 
Western Mediterranean and 
bookings are scheduled to 
open early 2018.

A sister ship to Costa 
Smeralda will be delivered by 
Meyer Turku in 2021.

Parent company of Costa 
Cruises, Carnival Corporation, 
currently has a total of seven 
LNG-powered ships on order, 
starting with AIDA Cruises’ 
AIDAnova, due in 2018 (CW 
07 Sep).

http://bpgclick.com/cw?c=214&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW140917&u=mailto:info@cruiseweekly.com.au
http://bpgclick.com/cw?c=121&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW140917&u=http://cruiseweekly.com.au/
http://bpgclick.com/cw?c=121&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW140917&u=http://cruiseweekly.com.au/
http://bpgclick.com/cw?c=136&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW140917&u=https://www.seek.com.au/job/34344621?type=promoted&userqueryid=10e5279b0218961e574d8d7da9475a43-4742762
http://bpgclick.com/cw?c=106&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW140917&u=https://travelbulletin.com.au/magazine/travelbulletin-for-september-2017/9198
http://bpgclick.com/cw?c=59&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW140917&u=https://www.scenic.com.au/river-cruises/south-east-asia
http://bpgclick.com/cw?c=132&utm_source=cruiseweekly&utm_medium=newsletter&utm_campaign=CW140917&u=https://www.rssc.com/LuxuryShipName


Cruise Weekly             e info@cruiseweekly.com.au	       t 1300 799 220	 w www.cruiseweekly.com.au	 page 5

Thursday 14th September 2017

business events news

EDITORIAL
Editor in Chief and Publisher –  Bruce Piper 
Managing Editor – Jon Murrie 
Editor – Jasmine O’Donoghue 
Contributors – Guy Dundas, Matt Bell
info@cruiseweekly.com.au

ADVERTISING AND MARKETING
Sean Harrigan and Melanie Tchakmadjian
advertising@cruiseweekly.com.au

BUSINESS MANAGER
Jenny Piper 
accounts@cruiseweekly.com.au

www.cruiseweekly.com.au

Cruise Weekly is part of the 
Business Publishing Group family 
of publications.

Cruise Weekly is Australia’s leading 
travel industry cruise publication.

Suite 1, Level 2, 64 Talavera Rd  
Macquarie Park NSW 2113 Australia
PO Box 1010 Epping NSW 1710 Australia
Tel: 1300 799 220 (+61 2 8007 6760)

Every Wed Cruise Weekly also publishes 
a consumer-facing newsletter - sign up 
free at www.cruiseweekly.com.au.

Cruise Weekly is a publication of Cruise Weekly Pty Ltd ABN 73 123 041 485. All content fully protected by copyright. Please obtain written permission to reproduce any material. While every care has been taken in the preparation of 
the newsletter no liability can be accepted for errors or omissions. Information is published in good faith to stimulate independent investigation of the matters canvassed. Responsibility for editorial comment is taken by Bruce Piper.

MD, CLIA Australasia
with Joel Katz

 

Plan a Cruise Month
OCT is CLIA’s global Plan a Cruise 
Month, and we are already being 
inundated with enthusiastic 
members sharing their plans for 
this exciting campaign.

PACM is a multi-faceted 
campaign uniting the cruise 
community on a global scale 
and is designed to generate 
widespread awareness of 
cruise travel and to encourage 
consumers to book cruises.

CLIA Cruise Lines will be 
upping the ante with their 
marketing which will align with 
key PACM messaging, and 
CLIA member agents will have 
access to exclusive discounts 
and promotions from a variety of 
CLIA Cruise Line members via the 
Members Hub.

CLIA will be driving ongoing 
media coverage and consumers 
will be encouraged to book a 
cruise holiday during PACM by 
connecting with a CLIA cruise 
specialist travel agent.

CLIA Member Travel Agents 
have access to an array of PACM 
resources via the members’ area 
of the CLIA website –  it is then 
up to you to take advantage of 
these tools and drive the PACM 
messaging using your own 
marketing channels.

Once again, CLIA will reward 
member agents who customise 
and leverage the Plan a Cruise 
Month campaign in creative 
ways with some fabulous prizes 
including cruises.
If you are not yet a CLIA member 
and would like to participate in 
PACM, please visit www.cruising.
org.au to sign up or give us a call 
on 02-9964 9600.

Stay up to date 
wherever you go
Get the Cruise Weekly app

ONE Gold Coast couple 
celebrated their 100th cruise 
this week aboard Carnival Cruise 
Line’s Carnival Spirit.

Mark and Leanne Weston have 
sailed the high seas for 40 years 
after taking their first trip on the 
Fairstar to the Pacific Islands.

The Westons also became the 
first couple to become Carnival 
Diamond Members in 2014, 
having spent over 300 nights on 
board the line.

Mark Weston said the 
atmosphere, offerings and staff 
as well as the life long friends 
you make on board made 
cruising so special to him and 
his wife.

The couple said, “No matter 
what age you are, try some new 
adrenaline rush activities such as 
the Green Thunder waterslide”.

P O R T H O L E

Bicton takes on Riviera

TWO Cruise agents from Bicton 
Travel in Perth recently sailed 
aboard Riviera Travel’s Lord Byron 
river cruise ship for an eight-day 
famil along the Rhone.

Michele Fraser and Dani 
Armstrong (pictured) experienced 
Riviera’s Burgundy, The River 
Rhone and Provence itinerary 
between Lyon, Chalon and 
Avignon in the south of France.

Fraser said the fact that tips 
were not included automatically 

in the price would appeal to 
Australians as they could decide 
whether and if they wanted to tip.

The company recently launched 
its first campaign targeted at the 
Australian market after being 
established in 1984 in the UK.

Riviera Travel is distributed 
through Cruiseco & Cruise 
Traveller, with all of its products 
only available through agents.

Fares for the eight-day cruise in 
2018 start at $2,099pp.

Aqua trio savings
AQUA Expeditions is offering 

clients the chance to save 
10% off published rates when 
combining a cruise with a stay 
at either Soneva Kiri or The 
Siam Hotel in Thailand.

The special promotion is 
valid for bookings for three-, 
four- or seven-night itineraries 
in Indochina on Aqua Mekong.

Travel dates for the offer are 
06 Oct to 24 Nov and 17 Aug 
to 27 Nov 2018, excluding 
black out dates.

The 10% offer is valid for use 
on the same trip.

Call 1300 124 204 for more. 

Hapag to drydock Europas this month
HAPAG-LLOYD Cruises’ Europa 2 and Europa will both be 

refreshed in drydock.
Europa 2 began her renovation at the Hamburg shipyard 

Blohm+Voss yesterday and will emerge 27 Sep, when works will 
begin on Europa through to 13 Oct.

The Herrenzimmer bar on Deck 4 on Europa 2 will be redesigned 
and renamed Collins, the Jazz Club will be called Club 2 and The 
Belvedere on Deck 9 will be given a makeover.

Europa’s spa area will be redesigned and equipped with the latest 
treatment facilities, the 36 suites without verandas will be fitted 
with new bathrooms and an Azipod drive-motor computer replaced.

The works will take place as part of scheduled maintenance, which 
will also include technical upgrades.
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